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THE EFFECT OF BRAND CREDIBILITY ON CONSUMERS 
PURCHASE INTENTION WITH THE MODERATING ROLE OF 
BRAND AWARENESS AND BRAND IMAGE ON OPPO 
ANDROID PRODUCT AT SURABAYA 
 
ABSTRACT 
 
The purpose of this research was to clarify the effect of brand 
credibility on consumers purchase intention. Moreover, the purpose of 
this research also explains the moderating role of brand awareness and 
brand image in the influence brand credibility on consumers purchase 
intention. The variables of this research are brand credibility, brand 
awareness, brand image, and consumers purchase intention. The samples 
used in this study a total of 120 samples. Data were analyzed using 
Moderated Regression Analysis. 
This research showing that research model testing showing that the 
it’s approved (fit) and the result of hypothesis testing showing that the 
brand credibility influence on consumers purchase intention, brand 
awareness can moderate the influence of brand credibility on consumers 
purchase intention, as well as the brand image can moderate the influence 
of brand credibility on consumers purchase intention on OPPO android 
products at Surabaya. 
 
 
Keywords: Brand Credibility, Brand Awareness, Brand Image, 
Consumers Purchase Intention. 
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ABSTRAKSI 
 
 
Tujuan dari penelitian ini adalah untuk menjelaskan pengaruh 
kredibilitas merek terhadap minat beli konsumen. Selain itu, tujuan 
penelitian ini juga menjelaskan peran kesadaran merek dalam memoderasi 
pengaruh kredibilitas merek terhadap minat beli konsumen serta peran 
citra merek dalam memoderasi pengaruh kredibilitas merek terhadap 
minat beli konsumen. Variabel penelitian ini meliputi kredibilitas merek, 
kesadaran merek, citra merek, dan minat beli konsumen. Jumlah sampel 
yang digunakan dalam penelitian ini sebanyak 120 sampel. Teknik 
analisis data menggunakan Moderated Regression Analysis. 
Temuan dari penelitian ini menunjukkan bahwa model penelitian 
diterima dan hasil pengujian hipotesis penelitian menunjukkan bahwa 
kredibilitas merek berpengaruh terhadap minat beli konsumen, kesadaran 
merek memoderasi pengaruh kredibilitas merek terhadap minat beli 
konsumen, serta citra merek memoderasi pengaruh kredibilitas merek 
terhadap minat beli konsumen pada produk android OPPO di Surabaya. 
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